Tips to get the media to cover your event

One critical way to help get your message out is to get the media to cover your event. Working with the media is simple if you know some basic tips.

· You have to actually speak to a reporter on the phone to get them to come. Sending a press release is never enough to get reporters to come out. When you call, ask to speak to the reporter who covers your target (Senator, Representative, etc). 

· Leaving them a message is a good start, but you need to get them to talk to you. Keep calling back, until you’ve talked to them and told them about your event.

· Ask them if they’ll come. This seems obvious, but oftentimes people forget to ask them to come. Just like turnout, they’re more likely to come if they’re asked.

· Remember that, oftentimes, the stories a reporter writes are decided by their editor. So if you know anything about the editor and what style that editor likes, mention that when you talk to the reporter.

· Timing: Don’t call print reporters after 3pm, they’re usually busy writing their story for the next day (on deadline). Don’t call radio during “drive time” (7-9am, 4-6pm). Don’t call TV reporters during newscasts (6-7am, 5-7pm). Otherwise, any time is fine. Best time to call in the days before the event is 10am. But, the morning of the event, call early (no later than 8:30am). At 8:30 or 9am, most reporters go into an assignment meeting, where they are told what to cover for the day, and you want to be fresh on their mind.

· Who to talk to: If you’re calling print press, ask to speak to the National Desk, then the reporter who covers your target. For radio and TV, you want to speak to the assignment editor.

· Remember, weekly papers have different deadlines for publishing. You have to give them more notice to cover events.

· When sending emails, don’t attach your press release. Paste the text into the email.

· Make sure your press release has a date, time and location of the event!

· Your press contact should be a person who can answer the phone the entire time during the event. They shouldn’t have another role, so they can focus on talking to press.

· After the event, make more calls. Tell reporters about the event, offer to send them photos, tell them who’s already covering it. Just keep calling! The more you call, the more coverage you will get.
For more information, contact Kaytee Riek, Health GAP Director of Organizing

kaytee@healthgap.org or 267-334-6984
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